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WHY

A play on words—creative 
use of traditional tools

Toy but also to get in 
shape—fun while working

“Ooh” from OOH (Out of 
Home Advertising)



FROM DOTCOM TO DIGITAL
TO CONTENT MANAGEMENT



ADVERGAMING
AND BUSINESS 
DEVELOPMENT
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DIGITAL TRENDS
What else has changed over the course 
of the pandemic? What should we be 
looking out for?
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DATA

• 78% of TikTok users are aged 16 to 34

• 35+ Year Old Bracket = fastest growing 
Creator Category

• TikTok users spend an average of 58 
minutes per day

• TikTok users open the app 8 TIMES
daily

• 1B Active Users as of Sept 2021

Source: TikTok 2021



ENGAGEMENT IS 
THROUGH THE 
ROOF

• Video was released on TikTok (8M 
followers) and Twitter (45M 
followers) 

• Uploaded back in March

• Twitter – 1.8M views, 87K likes

• TikTok – 134M views, 10.8M likes



PEOPLE ARE 
ENGAGING MORE 
WITH THEIR LOCAL 
COMMUNITIES VIA 
DIGITAL CHANNELS
• Local communities on 

digital platforms

• Facebook groups, Viber

• ‘go-to’ hub for reliable 
content and commerce
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PEOPLE ARE 
FOLLOWING 
RESPECTED EXPERTS 
FOR FREE ACCESS TO 
KNOWLEDGE

• Noel Guevara @noelguevaraphoto

• Krizzle Luna @lunakrizzle

CONFIDENTIAL: PROPERTY OF OOHLAHOOP DIGITAL | CREATIVES DO NOT REPRODUCE



PEOPLE ARE ATTENDING
SCHEDULED DIGITAL 
EVENTS
• Live content = new stage for 

creators
• New role of social media = a 

place for gathering
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PEOPLE ARE 
SOCIALIZING AND 
HANGING OUT IN 
GAMES AND VIRTUAL 
WORLDS, NOT JUST 
PLAYING THEM

• Animal Crossing Blew Up
• 1M+ Members in Facebook 

Group Where We Pretend to be 
Ants

• New Twitch Category: “Just 
chatting”
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PEOPLE ARE PARTICIPATING 
IN “TIKTOK CULTS”
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PEOPLE ARE REPURPOSING 
#CHALLENGES AS EVERGREEN
CONTENT STREAMS
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SO… WHY 
VIDEO?



Video Content is still Best
Videos get 60% more engagement than static posts – and websites 
are 

60% more likely to get pushed up in rankings if there’s a video on 
the home page



Mobile video consumption 
rises by 100% every year.



By 2022, online videos will make up more 
than 82% of all consumer internet traffic —
15 times higher than it was in 2017.



6 out of 10 people would rather 
watch online videos than television



78% of people watch online 
videos every week, and 55% 
view online videos every day.



81% of businesses use video 
as a marketing tool — up from 
63% over the last year.



72% of customers would 
rather learn about a product 
or service by way of video.



75% of all video plays are on mobile 
devices.



59% of executives say they would 
rather watch a video than read text.



54% of Senior Executives share work-related 
videos with colleagues at least weekly

Source: MWP Digital Media 2021



92% of users watching video on mobile 
will share it with others.



POP QUIZ 
TIME!

• Winners please give 
chance to others! :D

1. What popular 
social media 
platform has 
extremely high 
engagement and 
influence? 

Answer: TIKTOK



POP QUIZ 
TIME!

• Winners please give 
chance to others! :D

2. What platforms 
are people using to 
engage with their 
local communities?

Answer: FACEBOOK 
GROUPS AND VIBER



POP QUIZ 
TIME!

• Winners please give 
chance to others! :D

3. On Twitch, what is 
the new Category in 
which streamers 
don’t game but chat 
with followers 
instead? 

Answer: JUST CHATTING



POP QUIZ 
TIME!

• Winners please give 
chance to others! :D

BONUS! 
What is the name of 
my youngest 
daughter? 

Answer: VICTORIA 
EVERDEEN or EVIE 





Download: bit.ly/IggyTalks



Download: bit.ly/IggyTalks



SQUARE VIDEO 
FORMAT 
GUIDELINES

• 1:1 Aspect Ratio

• Always have subtitles on

• Captions Add Flavor

• “Best experienced with 
sound”

• 3-Second Rule



TRY OTHER VIDEO 
FORMATS

• Vertical / Stories

• 360 / AR / VR



What’s better? Reading a recipe? Or having this guy teach you how to cook?





Have a strategy for your Videos
• Don’t just make videos because your competitor is 

doing it. There has to be a purpose.



REMEMBER:
POPULAR SOCIAL MEDIA 
PLATFORMS ARE PAID 
PLATFORMS



EVEN FACEBOOK 
THEMSELVES HAVE SAID 
THAT YOU SHOULD TREAT 
THEIR PLATFORM AS A 
PAID MEDIUM

You’ve got to pay to play



SO TRY TO WORK WITH OR INVEST IN 
LOCAL COMMUNITIES





OR TRY WORKING OR 
COLLABORATING WITH 
INFLUENCERS



@REALGLOWGANG

@
Z

A
C

H
K

IN
G



OR WORK WITH PLATFORMS 
THAT HAVE HIGH ENGAGEMENT

Like LinkedIn or TikTok



FACEBOOK, TWITTER, AND LINKEDIN CONTRIBUTE 
90% OF SOCIAL TRAFFIC TO B2B BLOGS AND SITES.

LINKEDIN WAS RESPONSIBLE FOR HALF OF THAT.



DATA

• 78% of TikTok users are aged 16 to 34

• 35+ Year Old Bracket = fastest growing 
Creator Category

• TikTok users spend an average of 58 
minutes per day

• TikTok users open the app 8 TIMES
daily

• 1.1B Active Users as of Feb 2021

Source: TikTok 2021



ENGAGEMENT IS 
THROUGH THE 
ROOF

• Video was released on TikTok (8M 
followers) and Twitter (45M 
followers) 

• Uploaded back in March

• Twitter – 1.8M views, 87K likes

• TikTok – 134M views, 10.8M likes





TikTok Masterclass 56

TIKTOK’S NEW 
FEATURE: 
HASHTAG 
CHALLENGE PLUS

• Kroger was the first brand 
to try out the new feature 
globally back in August via 
the #TransformUrDorm
challenge

• Tapped GenZ Influencers

• End of Two Month 
Campaign: 900M+ views



TikTok Masterclass 57

OISHI’S 
HASHTAG 
CHALLENGE 
PLUS

Oishi used the 
#HOTtawChallenge, 
garnered 308M+ views

• No
v1
7 
20
20



MAKE YOUR VIDEO CONTENT 
‘UNUSUAL’ AND THEREFORE 
‘SHAREABLE’

Try working with the platform’s strengths or 
creating unique content



INSTA NOVELS

• How else can you make 
content exciting for the digital 
generation?









ONE CHARACTERISTIC OF 
GREAT CONTENT IS: IT CAN 
SPAWN MORE GREAT IDEAS







TRIGGER WARNING: ANG SUSUNOD
NA PALABAS AY NAKAKA-TRIGGER

Tang ina talaga baket???





MAKE SURE YOUR 
CONTENT IS ‘MEANINGFUL’ 

Causes and advocacies are a good 
way to not only capture your 
audience attention, but buy their 
unending loyalty



ON CONTENT AND STORYTELLING: 
“If you know what’s at the core 
of your story, that’s the story 
that you’re going to tell.”

- BUDJETTE TAN (@BUDJETTE)
Creative Director, The LEGO Agency and Co-Creator, TRESE
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“MEANGINFULNESS”
Relevant, Timely, Engaging, Authentic



MEANINGFUL CONTENT 
IS MEANT TO EVOKE A 
POSITIVE REACTION

Because Positivity trumps 
Negativity every time







FREE ASSESSMENT WORTH $200.00

First FIVE (5) attendees to email
ahoy@oohlahoop.com will
receive an ASSESSMENT and
RECOMMENDATION of their
DIGITAL MARKETING efforts
(worth $200.00)--FOR FREE!



THANKS!
ahoy@oohlahoop.com

Download link: Oohlahoop.com/talks




