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WHY

A play on wordsæcreative 
use of traditional tools

Toy but also to get in 
shapeæfun while working

êB~rëfrom OOH (Out of 
Home Advertising)



FROM DOTCOM TO DIGITAL
TO CONTENT MANAGEMENT



ADVERGAMING
AND BUSINESS 
DEVELOPMENT
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DIGITAL TRENDS
What else has changed over the course 
of the pandemic? What should we be 
looking out for?
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DATA

Å 78% of TikTok users are aged 16 to 34

Å 35+ Year Old Bracket = fastest growing 
Creator Category

Å TikTok users spend an average of 58 
minutes per day

Å TikTok users open the app 8 TIMES
daily

Å 1B Active Users as of Sept 2021

Source: TikTok 2021



ENGAGEMENT IS 
THROUGH THE 
ROOF

ÅVideo was released on TikTok (8M 
followers) and Twitter (45M 
followers) 

ÅUploaded back in March

ÅTwitter å1.8M views, 87K likes

ÅTikTok å134M views, 10.8M likes



PEOPLE ARE 
ENGAGING MORE 
WITH THEIR LOCAL 
COMMUNITIES VIA 
DIGITAL CHANNELS
Å Local communities on 

digital platforms

Å Facebook groups, Viber

Å ìq~-®~í r¯f p~ª ªkzs^fzk 
content and commerce
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PEOPLE ARE 
FOLLOWING 
RESPECTED EXPERTS 
FOR FREE ACCESS TO 
KNOWLEDGE

Å Noel Guevara @noelguevaraphoto

Å Krizzle Luna @lunakrizzle
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PEOPLE ARE ATTENDING
SCHEDULED DIGITAL 
EVENTS
Å Live content = new stage for 

creators
Å New role of social media = a 

place for gathering
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PEOPLE ARE 
SOCIALIZING AND 
HANGING OUT IN 
GAMES AND VIRTUAL 
WORLDS, NOT JUST 
PLAYING THEM

Å Animal Crossing Blew Up
Å 1M+ Members in Facebook 

Group Where We Pretend to be 
Ants

Å @kµ Pµs®gr +^®kq~ª·Ð ê<¯«® 
gr^®®s|që
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PEOPLE ARE PARTICIPATING 
IN êTIKTOK +Q>PNë
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PEOPLE ARE REPURPOSING 
#CHALLENGES AS EVERGREEN
CONTENT STREAMS
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NBÒ W6Y 
VIDEO?



Video Content is still Best
Videos get 60% more engagement than static posts åand websites 
are 

Ä¾Ć {~ªk zsykz· ®~ qk® §¯«rki ¯§ s| ª^|ys|q« sp ®rkªkí« ^ ´sik~ ~| 
the home page



Mobile video consumption 
rises by 100% every year.



By 2022, online videos will make up more 
than 82% of all consumer internet traffic æ
15 times higher than it was in 2017.


