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WHY

A play on wordsæcreative 
use of traditional tools

Toy but also to get in 
shapeæfun while working

êB~rëfrom OOH (Out of 
Home Advertising)



FROM DOTCOM TO DIGITAL
TO CONTENT MANAGEMENT



ADVERGAMING
AND BUSINESS 
DEVELOPMENT







YOUR SOCIAL MEDIA 
+B@P/@P 7N@íP WBM=7@5Ï 

6/M/íN W6Y

DIGITAL MARKETING 101
-BNP W/*7@"M N/M7/N Đ @BV Â ìÀ¿

CONFIDENTIAL: PROPERTY OF OOHLAHOOP DIGITAL | CREATIVES DO NOT REPRODUCE



WHERE IS 
DIGITAL NOW?
More than a year after the pandemic 
has changed the world, what is the 
status of Digital in the world? What 
behavior shifts have taken place? 
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Å TikTok set the world record for most
downloads in a single quarter for a social
app ever

ÅSocial media, chat apps, streaming video
services, video conferencing software
became even more relevant

Å Food delivery, telehealth, cloud services,
online education, other digitized
services thrived

THE DIGITAL SHIFT

Sources:
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THE INTERNET IS 
INCREASINGLY MOBILE

AVERAGE TIME SPENT ON MOBILE PER 
DAY HAS GROWN

91% SEARCH BEFORE BUYING

USE OF VIDEO CALLING 

Mobile has compounded digital engagement growth . Globally, from an
average of 02 hours 29 minutes in Q3 of 2019 to now over 03 hours and 15
minutes per day, users are spending more time on mobile than ever before .
MENA region highest, followed by APAC and NA.

Purchase is driven by searchæ91% of users search for products and services
right before they check outæand 60% of consumers are driven to an
ecommerce website via social media ads and content

The world has also changed its calling behaviors : Video Calling has become
more commonplace now. In fact, across the world, people are more
comfortable using Video Calling services via Mobile, where the Philippines is
highest across the globe, with 69.8% of Digital Filipinos using Video Calling
services each month .

Sources:
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CONTENT MARKETING PLAYS
A HUGE PART IN DIGITAL
MARKETING SUCCESS

SOCIAL MEDIA CONTENT

DISCOVERY AND UGC

VIDEO CONTENT ON MOBILE

FACEBOOK ADS

55% of Gen Z users say that their clothing
purchases have been influenced by Social Media
content

While video content generates more engagement for
Brands via mobile, none are more significant these past
few months than TikTok. More Brands and Influencers will
be using TikTok for Marketing in 2021, and User-
Generated Content (UGC) will become more important to
Brands

Non-customers are three times more likely than
customers to visit retailers from their social media
ads and 90% of consumers reported that seeing
User-Generated Content (UGC) would increase their
chances of buying products (97% for 18 to 29 y.o.
segment)

70% of Social Marketers say Facebook ads are the most
useful for achieving their goals; 83% of Social Marketers
i~|í®mind paying for ads on Facebook

Content Marketingæin the form of Social Media Marketing, Video, Blogs
and Newslettersæcan drive the successof Digital Marketing campaigns .

Sources:
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THE TOP 3 TYPES OF EFFECTIVE
CONTENT MARKETING ARE BEING USED BY 
SUCCESSFUL BRANDS

83%

SOCIAL 
MEDIA

80%

BLOGS

77%

EMAIL 
NEWSLETTERS

Social Media Content includes
everything posted on Social
Media --from static posts, to
infographics, to video content,
to ads

Blogs refer to all written, SEO
content that can be housed on
our website and other platforms

Email--while one of the most
traditional mediums for Digital
Marketing --is still highly
effective in driving results

Source:
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AND SOCIAL MEDIA: INTEGRAL 
TO GENERATING RESULTS

NEW SOCIAL TRENDS Ąì/+B??/M+/ ÁÎ¾í

OMNICHANNEL MARKETING IS KEY 
TO SELLING

SOCIAL MEDIA: MOST RELEVANT TO 
THE YOUTH

Why is Social Media important for brands, retailers and ecommerce?

With more activity online, the competition will just be a click away--and
brands that have been taking advantage of live video have been more
profitable . In fact, online retailers that have at least one active social media
account make 32% more sales than online retailers that don't use social

Consumers are highly adept at ì{¯z®s-«gªkk|s|qí. Which is why brands with
omnichannel digital communications get 250% higher purchase frequency,
13% higher average value per order, and 90% higher retention rates
compared to brands with single-channel communications

To both Gen Z and Millennials, Social Media has become the most relevant
channel for advertising and promotions . 97% of 18 to 29 year olds said that
user-generated content (UGC) on social media strongly influenced their
purchaseSources:
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VIDEO DRIVES 
THE MOST 
ENGAGEMENT
ÅMore businesses use video as a 

marketing tool 

Å72% of customers would rather learn 

about a product or service by way of 

video.

Å75% of all video plays are on mobile 

devices 

ÅMobile video content gets 60% more 

engagement than standard posts

Source:
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FACEBOOK STILL 
THE TOP SOCIAL 
MEDIA PLATFORM
While Facebook is still the top social media platform across the
globe, depending on your audience, you still need to be visible
and relevant on other platforms .

Filipinos in general are most active on Facebook (96%), and
Facebook messenger (90%), with Instagram (70%), and Twitter
(61%) following suit.

Sources:
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LINKEDIN IS 
ALSO CRITICAL 
FOR B2B 
MARKETING & 
PROFESSIONAL 
CONTENT

62% of LinkedIn members engage with content on the

platform because they found it RELEVANT. And while

Facebook, Twitter, and LinkedIn contribute 90% of social

traffic to B2B blogs and sites, LinkedIn was responsible for

half of that traffic .

If the goal is to reach more B2B contacts, LinkedIn has to be

part of the digital marketing mix.

Sources:
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Why is TikTok important?

First, the influence here is REALæa top trending 
song on TikTok typically becomes a top 
trending song on Spotify as well

Plus: TikToks« ê®ª^s|s|q µrkkz«ë p~ª p¯®¯ªk 
s|pz¯k|gkª« ^|i g~|®k|® gªk^®~ª« µr~ i~|í® 
know where to startæthe app offers new and 
veteran creators a platform with which to 
create and grow content

TIKTOK INFLUENCE IS REAL
AND ENGAGEMENT IS 
EXTREMELY HIGH 
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A WEBSITE IS 
STILLTHE 
MOST 
EFFECTIVE 
DIGITAL 
MARKETING 
STRATEGY
According to Iron Paper, 92% of business owners 
believe that having a website is the most 
effective digital marketing strategy. Why? 
Because consumer behavior today indicates that 
they will "search first before buying".

Not only that, a brand is deemed more credible 
if they have a website (Digital Marketing Insights) 
and 92% of buyers are more likely to purchase 
after reading a positive review (Qualtrics).

Sources:
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HIGH 
INTEREST 
FOR DIGITAL 
& SOCIAL 
MEDIA 
MARKETING 

DIGITAL MARKETING

SOCIAL MEDIA MARKETING

In the past year alone, searches for Digital Marketing and Social Media
Marketing has remained high across the globe

Source:
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RELATED 
SEARCHES 
INDICATE A 
NEED
Users have either been looking for
suppliers or looking for resources to
learn more about Digital and Social
Media Marketing themselves

Source:
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THERE ARE 
STILL TOO 
MANY PAIN 
POINTS

Å

Å

Å

Å

Å

Å

Å

Å

Å

Å

Å

MARKETING STRATEGY

EXTENDED CUSTOMER SUPPORT

LACK OF RESOURCES

they need, and 65% of

social marketers indicate needing a dedicated

resource for content development

And startups or new businesses often

Sources:
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DIGITAL TRENDS
What else has changed over the course 
of the pandemic? What should we be 
looking out for?
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PEOPLE ARE 
ENGAGING MORE 
WITH THEIR LOCAL 
COMMUNITIES VIA 
DIGITAL CHANNELS
Å Local communities on 

digital platforms

Å Facebook groups, Viber

Å ìq~-®~í r¯f p~ª ªkzs^fzk 
content and commerce
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