


WHY IS

WEBINAR SERIES EPISODE 2

SO BIG AND SHOULD
TIKTOK

BE ON THIS PLATFORM?
MY BRAND



WHY

A play on wordsæcreative 
use of traditional tools

Toy but also to get in 
shapeæfun while working

êB~rëfrom OOH (Out of 
Home Advertising)



LUH, BAKIT AKO?
Di nga? Bakit ako? Hehe



FROM DOTCOM TO DIGITAL
TO CONTENT MANAGEMENT



ADVERGAMING
AND BUSINESS 
DEVELOPMENT







NBÒ W6Y 
VIDEO?



Video Content is still Best
Videos get 60% more engagement than static posts åand websites 
are 
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the home page



Mobile video consumption 
rises by 100% every year.



By 2022, online videos will make up more 
than 82% of all consumer internet traffic æ
15 times higher than it was in 2017.



6 out of 10 people would rather 
watch online videos than television



78% of people watch online 
videos every week, and 55% 
view online videos every day.



81% of businesses use video 
as a marketing tool æup from 
63% over the last year.



72% of customers would 
rather learn about a product 
or service by way of video.



75% of all video plays are on mobile 
devices.



59% of executives say they would 
rather watch a video than read text.



54% of Senior Executives share work -related 
videos with colleagues at least weekly

Source: MWP Digital Media 2021



92% of users watching video on mobile 
will share it with others.




