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Purchase a 220z Slurpee
Grand Chase-themed Flavor
Find the Slurpee |

S \
me i
: =
\ 7-Eleven NPC
p.% P % within Grand
s, 14 Chase and enter

your code

Add P2.00 and get1ofg
Collectible Item
Redemption Cards

Get these awesome In-Game items!

Winner of DigitalFilipino Social Networking Awards 2010 (Virtual Worlds / Gaming category)
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Source: MWP Digital Media 2021






. Check the Classification




Download: bit.ly/IggyTalks



. Check the Classification

Download: bit.ly/IggyTalks



What's better? Reading a recipe? Or having this guy teach you how to cook?
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TikTok Global Downloads by Quarter

22-4M EE-EM

1Q17
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205.7M

4Q18

187.3M

1Q19

Mote: Does not include downloads from third-party Android stores in China or other regions.

Tower

Data That Drives App Growth
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175.9M
155.9M

2Q19 3Q19 4Q19 1Q20

Source: Sensor Tower Store Intelligence

sensortower.com
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Influencer
MarketingHub

The Explosive Growth of TikTok

K racebook 613M
3 Youtube 583M

MY Linkedin

W Twitter
Instagram | 4M ' N fI Ll Behaviors of TikTok Engagers

% of TikTok Engagers* who have done the following in the past month

%f(rt%tﬂlr m ' i — | Watched someone else’s video 68%

Liked someone else’s video 63%

ﬁﬁﬁ@%ﬁt 3%?,@% Followed someone else 63%
Twitch 370,286

Logged in without doing anything 59%

Om Uploaded a video 55%

Commented on someone else’s video 54%

Shared someone else’s video on another social network 50%

Uploaded a "Duet” video 43%

Uploaded a "React” video 41%

*TikTok Engagers are defined as internet users aged 16-64 who have actively engaged/contributed to
TikTok in the past month

Question: Which of the following have you done on TikTok in the past month? Please select all that apply.
Source: GlobalWeblndex November 2018 Base: 263 TikTok Engagers in the UK and U.S. aged 16-64




% OF INTERNET USERS WHO ARE TIKTOK USERS

NorthAm LatAm Europe MEA APAC
12% 10% 10% 1% 36%

Question: On which of the following services do you have an account? TikTok
Source: GlobalWeblndex Q2 2019 Base: 139,658 internet users aged 16-64
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TIKTOK USERS
ARE STATUS
SEEKERS

52% of TikTok users can be
categorized as status seekers,
1.3 times the global average

Behaviors of TikTok Engagers

% of TikTok Engagers* who have done the following in the past month

Uploaded a video
N

Uploaded a "Duet” video
]

Uploaded a “"React” video

Strive to achieve more in life,

Tend to buy premium versions of
products

Are brand conscious

Like to be respected by their peers.
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TikTok Ads homepage

o TikTok Ads
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https://ads.tiktok.com/

d TikTok Ads Dashboard Campalgn Library Reporting Insight

Campalgn

Campaign
Create New Use Existing

tising Objective — Settings

Campaign Name
Advertising Objective

Budget Mo Limit

@ Tl Conversion Daily usD



3. SET YOUR TIKTOK AD PLACEMENTS,
DETAILS, AND TARGETING

* Choose your preferred platform, and then define your preferred audience

Placements

Placement Types () Automatic Placement




4. CONTROL YOUR AD SPEND, AD DURATION,
AND CAMPAIGN GOALS

* You can set a budget, schedule, and detine your campaign goal

Budget & Schedule

Budget  paily Budget ~ 50 at least

Schedule 2019-10-08 15:25
Time Zone: UTC+8

B Run continuously @ Your ad group will run continuously after the start.

Dayparting All Day @ Select Specific Time @

. Youdcan also set a pacing option (i.e. how slow or fast your budget is
used)

« And select your optimization goal as well (Turn ON Smart Optimization if
you want the platform to optimize for you)




a Chris Harihar
@ChrisHarihar

Think this is the first real ad campaign I've seen on

@tiktok_us. @kerrymflynn

WITHOUT STEPPING FOOT OUTSIDE

DOWNLOAD
THE APP
NOW

'| ol = a Mﬂl’
HOTtawChallenge [ 2P Challenge |

@O0opsCam - Cartoon Fil
Turn selfie

Download >

28

Home




6. MAKE SURE YOUR TIKTOK AD IS EFFICIENT
AND OPTIMAL

« Use great footage / hi-res images - blurry / pixelated images will be an
eyesore on a mobile phone!

 Create a clear Call to Action - don't have multiple CTAs in one ad

* The caption only has 80 English characters, so use the video ad space
and integrate some of your copy there

« Take advantage of other built-in Tools (such as the
tool or the tool)

Upload Browse From Library @ Use for Ads Combination

Call te Action @ Download Now


https://ads.tiktok.com/help/article?cid=6667461898331488262
https://ads.tiktok.com/help/article?cid=6713751366059163653
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Starting today, Tuesday 25 August, you can enter the competition via the hashtag
challenge #DuaVideo. The competition will run for a week and invites you to share your
own creations for a chance to be included in the final video.

Up until midnight on August 31st, TikTokers can participate in the #DuaVideo challenge,
which visualises different themes in the single: Dance, Animation and Cosmic Make Up.
So levitate your look by designing animations that will feature on her galactic dance floor
or show us your best out-of-this-world choreography.

Now go and give it your all - we want to see your creativity shine through!

New to TikTok and fancy joining the competition? Getting involved couldn’t be easier - just
download the app for free via the Apple App Store, Google Play or Amazon.
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o' TikTok

@iammissglenda

J‘ TikTok

@iammissglenda

Reply to nikkymoto24's comment
£} employee niyo din poba
nagpapack mamidam 7?

| am Christine @
Genuine heart @ @ labyu mamidam!@ @

,@ natalia22
god blessed poh. sana poh madaming tao ang tulad un
kayang tumolong. panotice poh with vid.

Jolina Cristobal Lej

Saludo ako sayo madam napakabuti niyo pong tao@
sana mas dumami pano ang katulad niyo GODBLESS PO
@ Lahat po ng yan may magandang kapalit din sainyo

Shiela Krystle
THANK YOU MISS GLENDA &) &) & GODBLESS YOU
MORE

.;’ Maan Hortelano
Maganda na matulungin pa. The best Ceo for mee @
loveyousooo much mamidammm ¢



DISTINCTIVE
ATTITUDES OF
TIKTOK USERS

% of TikTok members
globally who agree with
the following statements
(sorted by index)

Index

1.40 52%

| would buy a product to be part of the community built around it

| tend to buy brands | see advertised 1.35 61%

| am easily swayed by other people's opinion 1.34 49%

| am comfortable borrowing money 1.33 41%

| feel positive about the global economy 1.32 61%

| feel positive about the future of the environment 1.31 64%
| am a brand conscious person 1.27 63%

Question: To what extent do you either agree or strongly agree with the statements below?
Source: GlobalWebindex Q2 2019 Base: 22,915 TikTok members aged 16-64
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PAANO BA DAPAT
LINISIN ANG TENGA???
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@ tiktok studio set-up nmn

@ How to achieve this
2 ~ noelguevaraphoto Bi-lighting in the
& Heel Guevara background. &2

& wwwlinktr oo/ noclguevoroph..

Videos

TIKTOK

TIKTOK
SETUP SETUP

PART 2 PART 1
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kamukha ko daw si
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o TikTok

@princess18princess
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Download link:

Oohlahoop.com/talks




@ Heineken® UK £ —

Worlds Apart: an experiment. Can two
strangers divided by their beliefs overcome
their differences? #0OpenYourWorld

Why would | want 1o leave?

3524 renveets 5738k (= @B OE OO



'WORLDS APART
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