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LUH, BAKIT AKO?
Di nga? Bakit ako? Hehe



FROM DOTCOM TO DIGITAL
TO CONTENT MANAGEMENT



ADVERGAMING
AND BUSINESS 
DEVELOPMENT



WHY

• Coined after Hula Hoop; A play on words
– Signifies our ingenious and creative use of traditional tools

• Toy but also to get in shape—fun while working

• “Ooh” from OOH (Out Of Home Advertising)—we are the 
digital pivot of our parent company, Outcomm, Inc.







YOUR SOCIAL MEDIA 
CONTENT ISN’T WORKING, 

HERE’S WHY
It’s 2021. Second year of the pandemic. 
You’d think that there would be more 
acceptance of all things on social 
media, right? 

Well, sh*t…



• TikTok set the world record for most
downloads in a single quarter for a social
app ever

• Social media, chat apps, streaming video
services, video conferencing software
became even more relevant

• Food delivery, telehealth, cloud services,
online education, other digitized
services thrived

THE DIGITAL SHIFT

Sources:



THE INTERNET IS 
INCREASINGLY MOBILE

AVERAGE TIME SPENT ON MOBILE PER 
DAY HAS GROWN

91% OF USERS SEARCH (USUALLY ON 
MOBILE) BEFORE BUYING

SHIFT FROM TEXT MESSAGING TO VOICE 
AND VIDEO CALLING 

Sources:



AND SOCIAL MEDIA: INTEGRAL 
TO GENERATING RESULTS

NEW SOCIAL TRENDS → ECOMMERCE 3.0

OMNICHANNEL MARKETING IS KEY 
TO SELLING

SOCIAL MEDIA: MOST RELEVANT TO 
THE YOUTH

Brands that do live selling and use more than one active social media
account make 32% more sales than online retailers that don't use social

Brands with omnichannel digital communications get 250% higher
purchase frequency, 13% higher average value per order, and 90% higher
retention rates compared to brands with single-channel communications

Social Media is the most relevant channel for advertising and promotions
to both Gen Z and Millennials,. 97% of 18 to 29 year olds said that user-
generated content (UGC) on social media strongly influenced their
purchase

Sources:



THE TOP 3 TYPES OF EFFECTIVE
CONTENT MARKETING ARE BEING USED 
BY SUCCESSFUL BRANDS

83%

SOCIAL 
MEDIA

80%

BLOGS

77%

EMAIL 
NEWSLETTERS

Social Media Content includes
everything posted on Social
Media--from static posts, to
infographics, to video content,
to ads

Blogs refer to all written, SEO
content that can be housed
on our website and other
platforms

Email--while one of the most
traditional mediums for Digital
Marketing--is still highly
effective in driving results

Source:



VIDEO DRIVES 
THE MOST 
ENGAGEMENT
• More businesses use video as a 

marketing tool 

• 72% of customers would rather learn 

about a product or service by way of 

video.

• 75% of all video plays are on mobile 

devices 

• Mobile video content gets 60% more 

engagement than standard posts

Source:



PEOPLE ARE 
ENGAGING MORE 
WITH THEIR LOCAL 
COMMUNITIES VIA 
DIGITAL CHANNELS
• Local communities on 

digital platforms

• Facebook groups, Viber

• ‘go-to’ hub for reliable 
content and commerce





PEOPLE ARE 
FOLLOWING 
RESPECTED EXPERTS 
FOR FREE ACCESS TO 
KNOWLEDGE

• Noel Guevara @noelguevaraphoto

• Krizzle Luna @lunakrizzle



PEOPLE ARE ATTENDING
SCHEDULED DIGITAL 
EVENTS
• Live content = new stage for 

creators
• New role of social media = a

place for gathering





PEOPLE ARE 
SOCIALIZING AND 
HANGING OUT IN 
GAMES AND VIRTUAL 
WORLDS, NOT JUST 
PLAYING THEM

• Animal Crossing Blew Up
• 1M+ Members in Facebook 

Group Where We Pretend to be 
Ants

• New Twitch Category: “Just 
chatting”





PEOPLE ARE PARTICIPATING IN 
“TIKTOK CULTS”



PEOPLE ARE REPURPOSING 
#CHALLENGES AS EVERGREEN
CONTENT STREAMS





POP QUIZ 
TIME!

• Winners please give 
chance to others! :D

1. What are the top 3 
types of content 
marketing 
techniques? 

Answer: SOCIAL MEDIA, 
BLOGS, EMAIL MARKETING



POP QUIZ 
TIME!

• Winners please give 
chance to others! :D

2. What platforms 
are people using to 
engage with their 
local communities?

Answer: FACEBOOK 
GROUPS AND VIBER



POP QUIZ 
TIME!

• Winners please give 
chance to others! :D

3. On Twitch, what is 
the new Category in 
which streamers 
don’t game but chat 
with followers 
instead? 

Answer: JUST CHATTING



POP QUIZ 
TIME!

• Winners please give 
chance to others! :D

BONUS! 
What is the name of 
my youngest 
daughter? 

Answer: VICTORIA 
EVERDEEN or EVIE 



SO WHY IS MY CONTENT 
NOT WORKING?

Wag ka na galit, baby



1.
BECAUSE MOST 
POPULAR SOCIAL MEDIA 
PLATFORMS ARE PAID 
PLATFORMS



EVEN FACEBOOK 
THEMSELVES HAVE SAID 
THAT YOU SHOULD TREAT 
THEIR PLATFORM AS A 
PAID MEDIUM

You’ve got to pay to play



INSTEAD WORK WITH OR INVEST IN 
LOCAL COMMUNITIES





OR WORK WITH PLATFORMS 
THAT HAVE HIGH ENGAGEMENT

Like LinkedIn or TikTok



FACEBOOK, TWITTER, AND LINKEDIN CONTRIBUTE 
90% OF SOCIAL TRAFFIC TO B2B BLOGS AND SITES.

LINKEDIN WAS RESPONSIBLE FOR HALF OF THAT.



DATA

78% of TikTok users are aged 16 to 34

35+ Year Old Bracket = fastest growing Creator 
Category

TikTok users spend an average of 58 minutes 
per day

TikTok users open the app 8 TIMES daily

1.1B Active Users as of Feb 2021

Source: TikTok 2021



A top trending song  on TikTok 
typically becomes a top trending 
song on Spotify as well

INFLUENCE IS REAL



ENGAGEMENT IS 
THROUGH THE 
ROOF

• Video was released on TikTok (8M 
followers) and Twitter (45M 
followers) 

• Uploaded back in March

• Twitter – 1.8M views, 87K likes

• TikTok – 134M views, 10.8M likes





2. 
BECAUSE YOUR CONTENT 
ISN’T WORKING WITH THE 
PLATFORM(S)

• Avoid mirroring or cross-
posting your content





TikTok Masterclass 42

TIKTOK’S NEW 
FEATURE: 
HASHTAG 
CHALLENGE PLUS

• Kroger was the first brand 
to try out the new feature 
globally back in August via 
the #TransformUrDorm
challenge

• Tapped GenZ Influencers

• End of Two Month 
Campaign: 900M+ views



TikTok Masterclass 43

OISHI’S 
HASHTAG 
CHALLENGE 
PLUS

Oishi used the 
#HOTtawChallenge, 
garnered 308M+ views

• No
v1
7 
20
20



INSTA NOVELS

• How else can you make 
content exciting for the digital 
generation?





3.
BECAUSE YOUR CONTENT 
ISN’T BEING AMPLIFIED BY 
YOUR AUDIENCE

Try working with Influencers



@REALGLOWGANG

@
Z

A
C

H
K

IN
G



ALWAYS VET YOUR 
CREATORS TO ASSESS 
THEIR INTEGRITY AND 
ALIGNMENT WITH YOUR 
VALUES

• Might be a good idea to do a 
little bit of research first



CROSSY ROAD FOR 
REAL

• Engage gaming community

• Drive brand consideration in 
an authentic way





4.
BECAUSE YOU’RE MEME GAME IS WEAK

Even better with quick wit

Also, did you notice I used 
the wrong “YOUR”?





TIMELY







MAKE CONTENT ‘UNUSUAL’ 
AND THEREFORE ‘SHAREABLE’

Hip grandma? 

Been there, been that







TRIGGER WARNING: ANG SUSUNOD
NA PALABAS AY NAKAKA-TRIGGER

Tang ina talaga baket???





5. 
BECAUSE YOUR CONTENT 
IS NOT ‘MEANINGFUL’ 

Causes and advocacies are a good 
way to not only capture your 
audience attention, but buy their 
unending loyalty



“MEANGINFULNESS”
Relevant, Timely, Engaging, Authentic





MEANINGFUL CONTENT 
IS MEANT TO EVOKE A 
POSITIVE REACTION

Because Positivity trumps 
Negativity every time





6. 
BECAUSE YOU DON’T 
HAVE ENOUGH VIDEO 
CONTENT

Video drives 60% more engagement 
than your standard / static posts



SQUARE VIDEO 
FORMAT 
GUIDELINES

• 1:1 Aspect Ratio

• Always have subtitles on

• Captions Add Flavor

• “Best experienced with
sound”

• 3-Second Rule



TRY OTHER VIDEO 
FORMATS

• Vertical / Stories

• 360 / AR / VR





What’s better? Reading a recipe? Or having this guy teach you how to cook?





SO, 
WHAT 
DO 
YOU 
NEED?



FREE ASSESSMENT WORTH $200.00

First FIVE (5) attendees to email
ahoy@oohlahoop.com will
receive an ASSESSMENT and
RECOMMENDATION of their
DIGITAL MARKETING efforts
(worth $200.00)--FOR FREE!



THANKS!
ahoy@oohlahoop.com




