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LUH, BAKIT AKO ?
Di nga? Bakit ako? Hehe



FROM DOTCOM TO DIGITAL
TO CONTENT MANAGEMENT



ADVERGAMING
AND BUSINESS 
DEVELOPMENT



WHY

ÅCoined after Hula Hoop; A play on words
ïSignifies our ingenious and creative use of traditional tools

ÅToy but also to get in shapeæfun while working

ÅêB~rë pª~{ BB6 ÝB¯® Bp 6~{k "i´kª®s«s|qÞæwe are the 
digital pivot of our parent company, Outcomm , Inc.







YOUR SOCIAL MEDIA 
+B@P/@P 7N@íP WBM=7@5Ï 

6/M/íN W6Y
7®í« À¾À¿Î Nkg~|i ·k^ª ~p ®rk §^|ik{sgÎ 
Y~¯íi ®rs|y ®r^® ®rkªk µ~¯zi fk {~ªk 
acceptance of all things on social 
media, right? 

Well, shÙ®Ò



Å TikTok set the world record for most
downloads in a single quarter for a social
app ever

ÅSocial media, chat apps, streaming video
services, video conferencing software
became even more relevant

Å Food delivery, telehealth, cloud services,
online education, other digitized
services thrived

THE DIGITAL SHIFT

Sources:



THE INTERNET IS 
INCREASINGLY MOBILE

AVERAGE TIME SPENT ON MOBILE PER 
DAY HAS GROWN

91% OF USERS SEARCH (USUALLY ON 
MOBILE) BEFORE BUYING

SHIFT FROM TEXT MESSAGING TO VOICE 
AND VIDEO CALLING 

Sources:



AND SOCIAL MEDIA: INTEGRAL 
TO GENERATING RESULTS

NEW SOCIAL TRENDS Ą ECOMMERCE 3.0

OMNICHANNEL MARKETING IS KEY 
TO SELLING

SOCIAL MEDIA: MOST RELEVANT TO 
THE YOUTH

Brands that do live selling and use more than one active social media
account make 32% more sales than online retailers that don't use social

Brands with omnichannel digital communications get 250% higher
purchase frequency, 13% higher average value per order, and 90% higher
retention rates compared to brands with single-channel communications

Social Media is the most relevant channel for advertising and promotions
to both Gen Z and Millennials, . 97% of 18 to 29 year olds said that user-
generated content (UGC) on social media strongly influenced their
purchase

Sources:



THE TOP 3 TYPES OF EFFECTIVE
CONTENT MARKETING ARE BEING USED 
BY SUCCESSFUL BRANDS

83%

SOCIAL 
MEDIA

80%

BLOGS

77%

EMAIL 
NEWSLETTERS

Social Media Content includes
everything posted on Social
Media --from static posts, to
infographics, to video content,
to ads

Blogs refer to all written, SEO
content that can be housed
on our website and other
platforms

Email--while one of the most
traditional mediums for Digital
Marketing --is still highly
effective in driving results

Source:



VIDEO DRIVES 
THE MOST 
ENGAGEMENT
ÅMore businesses use video as a 

marketing tool 

Å72% of customers would rather learn 

about a product or service by way of 

video.

Å75% of all video plays are on mobile 

devices 

ÅMobile video content gets 60% more 

engagement than standard posts

Source:



PEOPLE ARE 
ENGAGING MORE 
WITH THEIR LOCAL 
COMMUNITIES VIA 
DIGITAL CHANNELS
Å Local communities on 

digital platforms

Å Facebook groups, Viber

Å ìq~-®~í r¯f p~ª ªkzs^fzk 
content and commerce




